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We extend a very warm welcome to  following agencies who joined the Association as

New Active Members in 2020

 

AQ Booking.com Limited 

Club Zfu Limited 

Cruisetolove Limited  

Eden Travel International Asia Ltd. 

Family Travel Tech Limited 

Flyagain Travel Ltd. 

Funhill Transportation Company Limited

JMTH Tours Limited 

Myfamigo Group Limited 

Seayou Explorer Travel Limited 

Sky Lines Limited 

TBR Global (Hong Kong) Limited 

Tiara Star Global Business Development Company Limited

Uni-Plannet Travel Limited 
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 HONG KON

Celebrate Chinese New Year Safely with Fortunes at Home
 
To welcome the Year of the Ox, HKTB organizes the 

at Home” campaign which features 

with innovative online elements, and offline promotions to 

boost local businesses. 

 
The three-week promotion commences on 8 February and 

includes an online CNY Mart stocked with traditional local 

brands, as well as Gourmet at Home, featuring big bowl 

takeaway from some of the city

Festivities will span the Chinese New Year, Valentine

and the Lantern Festival, drawing to a close on 26 February. 

We hope this creative approach will show the public our 

hopes and wishes for this festive season. 

“Spend-to-redeem Free Tour
COVID-19 has struck the local tourism industry hard. To stimulate the local economy and help 

local tour operators ‘warm up’ for 

programme last October. It was hoped that these tours would restore confidence in the city and 

send a positive message of support to our neighbours!

  
Residents who spent just HK$800 at 

45 immersive tours. The tours lasted at least half a day and took visitors to two points of 

interest or more, including unique attractions and social media ‘check

with a tour guide, return transportation, meal and basic insurance. 

  
The first round of the programme was well received, with a total of 10,000 spots quickly 

snapped up. Stay tuned for the details of a second round of the tours to be announced soon.                    
 

HONG KONG Contributed by the Hong Kong Tourism Board

Celebrate Chinese New Year Safely with Fortunes at Home

To welcome the Year of the Ox, HKTB organizes the “Fortunes 

campaign which features traditional events infused 

with innovative online elements, and offline promotions to 

week promotion commences on 8 February and 

includes an online CNY Mart stocked with traditional local 

as well as Gourmet at Home, featuring big bowl 

takeaway from some of the city’s top restaurants and hotels. 

Festivities will span the Chinese New Year, Valentine’s Day 

and the Lantern Festival, drawing to a close on 26 February. 

oach will show the public our 

hopes and wishes for this festive season.  

redeem Free Tour” to boost Domestic Tourism 
19 has struck the local tourism industry hard. To stimulate the local economy and help 

local tour operators ‘warm up’ for post-pandemic visitors, HKTB has launched a Free Local Tour 

programme last October. It was hoped that these tours would restore confidence in the city and 

send a positive message of support to our neighbours! 

Residents who spent just HK$800 at a Hong Kong retail or dining outlet took part in one of over 

45 immersive tours. The tours lasted at least half a day and took visitors to two points of 

interest or more, including unique attractions and social media ‘check-in’ hotspots, completed 

return transportation, meal and basic insurance.  

The first round of the programme was well received, with a total of 10,000 spots quickly 

snapped up. Stay tuned for the details of a second round of the tours to be announced soon.
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Certified Clean and Ready to Re-open 

In partnership with the Hong Kong Quality Assurance Agency 

(HKQAA), a standardised hygiene protocol has been launched 

to provide clear, easy-to-understand guidelines on hygiene 

and anti-epidemic measures. This programme aims to help 

the public better understand how the tourism sector is taking 

steps to protect public health and boost confidence among 

travellers to Hong Kong. 
  
The current hygiene protocol sets are available for shopping 

malls, hotels, attractions, inbound tour operators, restaurants 

and retail outlets under the Quality Tourism Services (QTS) 

Scheme. Over 1,600 merchant outlets have been certified. 

The accreditations will be extended to include cross-boundary 

coach companies, tour coach companies, MICE (Meeting, 

Incentive, Convention and Exhibition) venues, and other retail 

and dining merchants, etc. For more details, please visit here.      
Coming Up: “Open House Hong Kong” 

 

 

 
Travel restrictions are slowly lifting as parts of the world cautiously re-open. In anticipation of 

this return to travel, HKTB has developed “Open House Hong Kong”, an international campaign 

that will invite the world into Hong Kong with open arms, open hearts, open minds and open 

doors – all flexibly coordinated in phases based on the individual markets’ travel readiness. 
  
Coupled with free air tickets from Airport Authority Hong Kong, the exclusive experience 

programme will bring an array of special, exclusive experiences to visitors, along with numerous 

in-town offers from both travel and non-travel trade partners. “Open House Hong Kong” will 

surprise visitors with experiences of Hong Kong they never had before – stay tuned!     
Travel restrictions are slowly lifting as parts of the world cautiously re-open. In anticipation of 

this return to travel, HKTB has developed “Open House Hong Kong”, an international campaign 

that will invite the world into Hong Kong with open arms, open hearts, open minds and open 

doors – all flexibly coordinated in phases based on the individual markets’ travel readiness. 
  
Coupled with free air tickets from Airport Authority Hong Kong, the exclusive experience 

programme will bring an array of special, exclusive experiences to visitors, along with numerous 

in-town offers from both travel and non-travel trade partners. “Open House Hong Kong” will 

surprise visitors with experiences of Hong Kong they never had before – stay tuned! 



 

        MACAU 

Ongoing promotion to draw 

Macao now stands at the stage of 

and the economy, the Macao Special Administrative Region Government further enhances 

destination promotion towards Mainland visitors for travel to Macao during holidays and 

festivals. 

Throughout last year, the Macao SAR Government has partnered with Tencent, Alibaba, 

Trip.com, UnionPay International and Air Macau respectively to promote special offers and 

travel information, with the aim to attract visitors to Macao, stimulate increase in tourism 

expenditure and extend visitors’ length of stay, in turn spurring various industries to move 

forward and revive the economy.

Following the resumption of travel permit issuance for Mainland residents to Macao, MGTO has 

continuously stepped up promotional effo

Weibo, Wechat, Mafengwo and so forth, with KOLs conducting live streams. Last year, the 

Office also launched its official accounts on Xiaohongshu and Douyin to engage more Mainland 

residents on social media platforms with wide popularity in the country. Discounted travel 

packages and products were launched for travel to Macao through collaboration with different 

online travel agencies (OTA). 

To further raise the destination profile, MGTO has been pushing 

promotional initiatives including Beijing Macao Week, Tour Macao Carnival and “Macao Ready 

destination. The promotional initiatives aim to bolster travelers’ confidence and strive for more 

visitations from the Mainland to Macao during festive holidays, in turn stimulating tourism 

recovery. 

 

MACAU Contributed by the MGTO 
Ongoing promotion to draw visitors to Macao 

Macao now stands at the stage of regular prevention against the pandemic. To revive tourism 

and the economy, the Macao Special Administrative Region Government further enhances 

destination promotion towards Mainland visitors for travel to Macao during holidays and 

st year, the Macao SAR Government has partnered with Tencent, Alibaba, 

Trip.com, UnionPay International and Air Macau respectively to promote special offers and 

travel information, with the aim to attract visitors to Macao, stimulate increase in tourism 

penditure and extend visitors’ length of stay, in turn spurring various industries to move 

forward and revive the economy. 

Following the resumption of travel permit issuance for Mainland residents to Macao, MGTO has 

continuously stepped up promotional efforts on social media including Douyin, Xiaohongshu, 

Weibo, Wechat, Mafengwo and so forth, with KOLs conducting live streams. Last year, the 

Office also launched its official accounts on Xiaohongshu and Douyin to engage more Mainland 

a platforms with wide popularity in the country. Discounted travel 

packages and products were launched for travel to Macao through collaboration with different 

To further raise the destination profile, MGTO has been pushing forward a diverse range of 

promotional initiatives including Beijing Macao Week, Tour Macao Carnival and “Macao Ready 

Go!” online 

platform. In 

addition, 60 

short videos 

about travel to 

Macao were 

filmed to 

highlight 

Macao’s image 

as a safe and 

quality 

ination. The promotional initiatives aim to bolster travelers’ confidence and strive for more 

visitations from the Mainland to Macao during festive holidays, in turn stimulating tourism 
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“Macao Ready Go” e-platform

MGTO spotlights the “Macao Rea

which collates the special administrative region’s special 

tourism-and-related offers.  Users will be able to access 

discounts on hotel lodging, catering, shopping, leisure and 

entertainment, etc. They can also save coupons for 

services they are interested in. 

 “Smart Trip Planner” website and new mobile app 

The “Smart 

http://tripplanner.macaotourism.gov.mo

makes use of artificial intelligence and open 

data to merge smart forecasts of visitor flows 

with public transport information and other 

data to help users create their own itineraries.

The brand

features including an online map, location service and audio guides, among other services. The 

app also chimes with MGTO’s tourism promotion website by giving a diverse display of travel 

tips about sightseeing, dining, hotels, events and walking tour routes.

Download:  

iOS: http://apple.co/3pxXhOH     

Android: 

https://play.google.com/store/apps/details?id=mo.gov.macaotourism.expmacao&hl=zh_HK

Macau Grand Prix Museum – Coming Soon!

The expanded new Macau Gran

museum re-development project included an expansion four of the five storeys of the Tourism 

Activity Centre with the underground floor, where the Grand Prix and Wine Museum were 

previously located, to become an entertainment and leisure area with simulators, multimedia, 

video-mapping, cinema and other offerings. The entrance floor will be converted into the 

entrance area of the museum, a multifunctional area and office space for the operation of the 

facilities. 

Please follow our Facebook & IG as well as register Macao Tourism News 

Plus (https://newsplus.macaotourism.gov.mo/en/security/login

most updated information about Macao and our activities.

platform 

MGTO spotlights the “Macao Ready Go” e-platform (https://www.macaoreadygo.gov.mo/

which collates the special administrative region’s special 

related offers.  Users will be able to access 

discounts on hotel lodging, catering, shopping, leisure and 

entertainment, etc. They can also save coupons for 

“Smart Trip Planner” website and new mobile app  

The “Smart Trip Planner” website 

http://tripplanner.macaotourism.gov.mo  

makes use of artificial intelligence and open 

data to merge smart forecasts of visitor flows 

with public transport information and other 

data to help users create their own itineraries. 

The brand-new, one-stop mobile app is equipped with interactive 

res including an online map, location service and audio guides, among other services. The 

app also chimes with MGTO’s tourism promotion website by giving a diverse display of travel 

tips about sightseeing, dining, hotels, events and walking tour routes.  

      

https://play.google.com/store/apps/details?id=mo.gov.macaotourism.expmacao&hl=zh_HK

Coming Soon! 

The expanded new Macau Grand Prix Museum will re-open in the first half of 2021.

development project included an expansion four of the five storeys of the Tourism 

Activity Centre with the underground floor, where the Grand Prix and Wine Museum were 

to become an entertainment and leisure area with simulators, multimedia, 

mapping, cinema and other offerings. The entrance floor will be converted into the 

entrance area of the museum, a multifunctional area and office space for the operation of the 

Please follow our Facebook & IG as well as register Macao Tourism News 

https://newsplus.macaotourism.gov.mo/en/security/login) for the 

most updated information about Macao and our activities.   
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GETTING TO 

In this section HATA MATTERS 

Executive Committee who are elected by the m

membership to the betterment of the Association and in the

 

 

In this first publication, HATA MATTERS 

Ronald Wu (and Executive Director of Grayline Tours of Hong 

and visions 

HATA MATTERS: When did you join the Executive Committee and in which capacity

 I joined HATA back in 2012 as a member of 

committee for a few years, I then joined the Executive Committee in 2014

Chairman of the Association in 2018

HATA MATTERS: How do you see yourself as the 

youngest (27th) Chairman of the 

This remains as one of my top honor

the trust from our executive committee and 

members to allow me to serve them in the capacity of 

Chairman. However, I do hope that this record will be 

broken in the near future, by the

chairperson, as we do need young blood and

for the continuity of HATA to remain

forward looking our mutual success and prosperity!

 

GETTING TO KNOW YOUR EXECUTIVE COMMITTEE 

 

MATTERS conducts a series of interviews with various members of the 

Executive Committee who are elected by the membership and dedicated to serving

membership to the betterment of the Association and in the best interest of the travel 

industry 

MATTERS interviews the 27
th

 Chairman of the Association Mr. 

(and Executive Director of Grayline Tours of Hong Kong Ltd.) to share his thoughts 

HATA MATTERS: Ronald…can you tell us something about 

your early days? 

I was actually born and raised in Macau in my early days 

before moving to Toronto Canada for 15 years where I 

graduated from the University of Waterloo

flies this year as I will be celebrating my 10
th

Kong and working in the travel industry.  

 

: When did you join the Executive Committee and in which capacity

I joined HATA back in 2012 as a member of the convention committee. After serving on the 

committee for a few years, I then joined the Executive Committee in 2014 and was voted as 

Chairman of the Association in 2018.  

: How do you see yourself as the 

) Chairman of the Association? 

honor to be able to earn 

the trust from our executive committee and HATA 

them in the capacity of 

Chairman. However, I do hope that this record will be 

broken in the near future, by the next youngest 

chairperson, as we do need young blood and new ideas 

for the continuity of HATA to remaining strong and 

our mutual success and prosperity! 
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HATA MATTERS: What are your thoughts as regard to the travel industry for the past 

 

 

HATA MATTERS: Any other 

messages for our members? 

Mother Nature somehow in its 

mysterious ways had made us take a 

brief hiatus from our work in 2020. 

On a positive note, I hope that all of 

you got to spend more time with 

your families, and perhaps becoming

the master chef that you envisioned 

yourself.  

Most importantly, stay safe and 

healthy so we can fight through this 

pandemic together and returning to 

normalcy in the very near future and 

fully recover from the challenges 

that we face during recent times.

Meantime my very best wishes for every success 

coming Year of the OX  

 

 

: What are your thoughts as regard to the travel industry for the past 

Can you share your vision for the next twelve 

months? 

It is undoubtedly in my mind that the last 12 months 

have been an unprecedented time of difficulties for 

the entire tourism and hospitality industry. Let’s 

hope that the worst of times is behind us and with

the vaccines containing the pandemic

will be able to travel freely in the very near future.

 

us take a 

work in 2020.  

e, I hope that all of 

spend more time with 

your families, and perhaps becoming 

the master chef that you envisioned 

Most importantly, stay safe and 

healthy so we can fight through this 

nd returning to 

normalcy in the very near future and 

fully recover from the challenges 

that we face during recent times.  

for every success to all our members and their families in the 
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Snippets..... 

 
 

HATA FACTS & FIGURES 

 HATA was founded in 1957, the same year as the Hong Kong Tourist Association the 

forerunner of HKTB 

 

 There are currently seven sub-committees on various missions and projects  dedicated 

to serving the best interest of our members 

 

 As of January 2021 there are  312 Active Members and  21 Allied Members 

 

 The first HATA Annual Convention was held at the Estorial Hotel in Macau with around 

30 delegates and the last convention was held at the Marriott Hotel in Sydney, Australia 

with 119 delegates. Record attendance of 345  delegates was recorded at the annual 

convention held  in Macau in 2007  

 

 There have been 46 conventions since 1957 with five events held in Thailand (Bangkok, 

Phuket and Pattaya) and four in China (Shanghai, Beijing and Hangzhou) over the years! 

 

 418 members and guests attended the 60th Anniversary Gala Dinner Celebration held in 

the Cinderella Ballroom of the Hong Kong Disneyland Hotel on the 2nd November 2017  

 

 Your association offers members approximately 3-4 study tours (both local and overseas) 

as well as seminars/training sessions at a nominal or subsidized cost every year to 

enhance product knowledge and professional skills 

HATA ANNUAL GENERAL MEETING (AGM) 

Attributable to the covid-19 pandemic the annual AGM which was originally scheduled for the 

9th December 2020 is postpone until further notice. 

 

HATA MATTERS is published by the Secretariat and compiled by Richard Willis who has recently relinquished his tenure as Vice 

Chairman and taken on a role as a Consultant to the Association.  

Members are encouraged to feedback with comments and suggest topic for future publications.  

Also advertisers are most welcomed. 

 

 


